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Logo Questionnaire; General Information

1. What is the name of your company?
2. What is the full address of your company, Phone #, FAX, and Primary email ? Please provide Mailing address if different from Billing address. 

3. Who are the primary contacts from your organization, and who has final approval on the project? Please list names, titles, email addresses, and phone numbers.

4. What is your intended launch date for your new or revised identity? Are there any outside considerations that might affect the schedule (for example, PR launch, tradeshow, annual report)?

Reasons for Creating a Logo
1. Is the logo for a company name or product?

2. What is the overall mood of the company?

a. Serious 

b. Playful

c. Ultra-Professional

3. Should the logo reflect the mood of the company or is it standalone?

4. Do you have a preferred color palette that you like already use, or envision yourself wanting to work with?

5. What are the demographics of your customers and please define who your competition is?

6. Where will the logo be represented?

a. Letterhead, Business cards, envelopes

b. Marketing/advertising materials, online presence

c. Television

d. Other?

Audience/Desired Action

1. Describe a typical client. What do you do for them? What’s your service or product? Give basic demographics: age, occupation, income level, purchasing habits. (Use as much detail as possible in profiling your target user. Profile more than one type if appropriate.)
2. What is the primary “function” of your product or service? Once you’ve answered that, please provide 3 words to BEST describe your business.
3. What are the key reasons why the target audience chooses your company’s products and/or services (cost, service, value)?
Perception

1. Use a few adjectives to describe how your clients should perceive the new or revised logo. (Examples include prestigious, friendly, corporate, fun, forward thinking, innovative, and cutting edge.)
3. How does your company differentiate itself from competitors? Do you think your current audience differentiates you from your competition? Please list competitor names and/or URLs if appropriate.
4. What’s your passion? Believe it or not, this is the most important question in this entire survey. Tell me your vision and the drive behind your wish for your company’s success.
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